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1 DEPT® at a glance

2 KPI snapshot

At DEPT®, we’re committed to using our role as a
global digital agency to create that change on behalf
of people, society, and the planet. Over the last year,
we’ve worked with clients around the world to
ethically leverage groundbreaking innovations—
especially those around data and Al—to create digital
products, experiences, and marketing campaigns
that leave a lasting impact on our world.

Whether by using Al to teach the American Sign
Language alphabet, building an app to reduce social
Isolation among the elderly, or creating a digital
solution to save a 41,000-year-old language from
being lost—many of the impactful projects we’ve
helped bring to life have demonstrated how
organizations can create meaningful change by
focusing on the intersection between digital and
purpose.

3 Impact strategy 4 Clients 5 Employees

In total, impactful projects made up 11% of our overall
global revenue in 2023, with 14 of those projects
earning global recognition at the Anthem Awards.

However, while creating impact through our work
remains the heart of our Impact Strategy, its
inspiration continues to come from our mission to
create a Good Company. One that our people can

take pride in and that others are proud to work
alongside. We’re making progress in this never-
ending pursuit by taking incremental steps and
focusing on grassroots initiatives that our team can
get involved in.

Our focus on advancing our climate and sustainability
goals, prioritizing DE&I at every level of the company,
and creating new resources and programs to support
all employees helps us have a positive impact on our
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people and the environment. And, even as we
continue to grow and expand at a global level, we
stay active in our local communities through pro
bono work, community outreach, charity donations,
and volunteering.

Even in a year when growth was not always obvious,
as we reflect on 2023, we're reminded of our power
—not just as a digital agency, but as a group of
individuals who strive to make a difference—to
create a better future.
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https://www.deptagency.com/insight/dept-wins-14-anthem-awards-for-purpose-driven-work/
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DEPT. 1 DEPT® at a glance

We’re DEPT®, a global digital agency
ploneering technology and marketing to help
brands stay ahead of their competition.
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3,841.20

We are setting new standards for the next era by
enabling clients to digitize processes, products,
services, transactions, and marketing at speed. This
means we support the digital transformation and
products at the core of our client’s businesses—plus
the brand, creative,and media that bring those
products to market.

What makes DEPT® unique?

We are the only agency with a 50/50 split between
technology and marketing on a global scale since
2015. We connect the dots between the CMO and
CIO within client organizations, helping them
accelerate growth by unifying the end-to-end
customer journey.

We are pioneers at heart, known for some of the
most progressive work in the world. We help clients
build for speed and move quickly from bespoke ideas
to solutions, to delivery. And we are unlocking human
potential with (proprietary) technology to solve
complex challenges and increase productivity.

We are purpose-driven and invested, committed to
building lasting client relationships and making a
positive impact on culture, brands, and the world. We
are the first global agency to achieve Certified B
Corporation status, and we bring global scale and
local perspectives to every client engagement. Our
unique ownership model also ensures there's an
owner of the company on every project.
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2 KPI SNAPSHOI
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DEPT. 2 KPI snapshot 8

Clients

CLIENT SATISFACTION KEY AWARD WINS
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2021

OVERALL EMPLOYEE SATISFACTION

PERCENTAGE OF WOMEN

45 . 3%
(7))
l%_ PERCENTAGE OF WOMEN IN LEADERSHIP POSITIONS
o O
S 0 3515
§ 34.2%
PERCENTAGE OF WOMEN MANAGERS
PERCENTAGE OF WOMEN IN TECH
PERCENTAGE OF FTES THAT HOLD INDIRECT SHARES IN THE COMPANY
B 5 . 65
o D 6. o=
% 5%
-
% PERCENTAGE OF THE COMPANY OWNED BY EMPLOYEES

I s
I 1%
26%

1 DEPT® at a glance 2 KPI snapshot 3 Impact strategy 4 Clients 5 Employees 6 Community 7 Environment 8 Governance 9 Looking ahead 10 Appendix



DEPT. 2 KPI snapshot 10

Environment
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3.1 Reflections & vision
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DEPT. 3.1 Reflections & vision

2023 continued to be a transformational year for the
business world and our industry. It was a year wrought with
things like economic uncertainty, industry-wide layoffs,
geo-political conflict, extreme weather events,and much
more. It was also the year that Al took the digital world by
storm. Sustainability programs and reporting requirements
held firm, and the world invested as heavily in renewables
as 1t did in fossil fuels for the first time.

2023 taught us that our dedication and commitment  We are incredibly proud of the successes we’re able

to moving our impact strategy forward has to be to point to for this year. For example, we donated
unwavering, that our culture must continue to evolve,  2.8% of our profit to deserving causes and non-
and that we have a critical role to play as a profits around the world. We also hosted our largest
responsible steward, particularly of emerging DEPT® Cares activity yet and launched DEPT®/
technology such as Al. IMPACT, a set of capabilities specifically focused on

helping businesses use digital as a transformative
In 2021 and 2022 we focused on the overall shape of  force to create positive changes for their brands, for

our sustainability program—taking stock of what it society, and the planet. We also witnessed some
would look like in our then-new B Corp Certification exciting cultural moments, such as a staff-led
e e e e ek e o e e world, aligning with industry best practices, and proposal to establish an internal Digital Ethics
investments, reaching $495 billion. Photographer: Angel Garcia building out a strong team. 2023 allowed us to invest ~ Advisory Panel. Now in place, it exists to advise the
In building foundations: improving our social and business on how to apply ethical principles to our
environmental performance; codifying policies, daily work with digital technology.
procedures, and resources; and building new
programs.

13

Looking forward, our Impact Strategy for 2024 and
beyond reflects the evolution we’ve experienced
over the past several years moving from aspiration
towards action.

We've set several new goals, particularly within our
Diversity, Equity & Inclusion pillar, while retaining
some existing goals that we still believe are the most
important and strategic for our business. On the
climate front, the next one to two years will be critical
to ensure that we build data-driven, realistic yet
ambitious science-based targets while maintaining
some of the successes we’ve seen this past year.

In 2024, we’ll also be completing our first B Corp
Recertification inclusive of all of the growth our team
has experienced since 2021.
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https://www.bloomberg.com/news/articles/2023-01-26/global-clean-energy-investments-match-fossil-fuel-for-first-time

3.1 Reflections & vision

“We’re eager to build on the
strong foundations we have In
place to accelerate the pace
of Change at DEPT®.”

indigal, Global Head
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3.2 Certifications & Memberships

Certified \U
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Corporation

Certified B Corporations meet high
standards of social and environmental
s -_Lp,_e_rformance, transparency, and
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- rigorous B Impact Assessment
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DEPT.

Great
Place
To

Work.

Certified

| GREATEST
WORKPLACES

. WOMEN

pLi s ]

AD NET ZER®™

ALL FOR NONE

1 DEPT® at a glance

THE NETHERLANDS

DEPT® is Great Place To Work Certified. This
certification recognizes employers who create an
outstanding employee experience.

THE UNITED STATES

In the United States, DEPT® is ranked on the
Newsweek Greatest Workplaces for Women list.
Companies featured on this list ranked highest when
evaluated on metrics including compensation, work-
lifebalance, and proactive management ondiversity
— all of which are features of an organization
dedicated to creating an equitable workplace.

IRELAND

DEPT® belongs to the Ad Net Zero Movement in
Ireland. The Ad Net Zero movement is a collaborative
effort aimed at reducing the carbon emissions
generated by the advertising industry by bringing
together agencies, brands, and advertisers to
collectively address the environmental impact of
their activities.

SWITZERLAND

DEPT® supports the Access for All Foundation.
Access for All is a competence center and
certification body for digital accessibility in
Switzerland, that advocates for barrier-free
technology access and use for users with
disabilities.

2 KPI snapshot 3 Impact strategy 4 Clients

3.2 Certifications & Memberships
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8 Governance

9 Looking ahead

1174

10 Appendix



DEPT.

3.3 Awards

These awards acknowledge our teams’ dedication and
commitment to creating work that delivers impact, and
our incredible clients who let us do what we do best.

18



DEPT. 3.3 Awards 19

The Anthem Awards recognize the
purpose-driven work of individuals,
businesses, and organizations across
the world. A few of these award-winning T RO
projects include:

XPROJECT EASY GENOMICS DOSSY EBAY X LOVE ISLAND

_". " . '1 .-.- -i. __ ' ; .-‘:r.
L A -
el o el Lud Al
i o W -|: i ! f -

i:t o
XProject, developed by Roche and HELLO Easy Genomics, developed in partnership with The Dossy app is designed to bridge the gap and The path to sustainable fashion begins with
MONDAY/DEPT®, is designed to raise awareness Amazon Web Services and the Wisconsin State reduce social isolation among elderly individuals. choosing environmentally friendly clothes. We
about the existing knowledge gaps in health and Laboratory of Hygiene, is a revolutionary project We worked with Dossy to pioneer the use of promoted eBay’s partnership with Love Island to
the consequences for women. XProject aims to that democratizes genomic sequencing by technology to focus on designing and developing break the show's long-standing relationship with
elevate the global agenda around Women'’s Health creating an open-source digital solution to help an accessible solution to empower seniors to fast fashion brands and inspire the audience to
iInequalities. gain a better understanding of diseases and achieve face-to-face communication effortlessly. buy pre-loved, planet-friendly items.

disease prevention.
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DEPT. 3.3 Awards

THEI=EEE§E§EEE='
LOVIE
AWARDS

THE

WEBBY
AWARDS

CATEGORIES | WARDROBE PROFILE

HYPEWEAR
o

vl ABOUT

- o

6 Webby Awards
27 People’s Voice Awards

Network of the Year
BASIC/DEPT® Agency of the Year

65 Wins
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Left:HYPEWEAR by ABOUT YOU
Right:Bang & Olufsen

Agency of the Year

7 Environment 8 Governance 9 Looking ahead 10 Appendix


https://www.deptagency.com/case/hypewear-by-about-you-the-first-online-shop-for-digital-fashion/
https://www.deptagency.com/en-gb/insight/bang-olufsen-brand-campaign-see-yourself-in-sound/
https://www.hellomonday.com/work/bang&olufsen

DEPT. 3.3 Awards 21

DIGIDAY campaign AdAge ADWEEK

2023 Agency of the Year, Digital Innovation Design & Branding Agency of the Year

DEPT® UK Agency of the Year Agency of the Year, (Finalist)
BASIC/DEPT®
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DEPT.

3.4 Stakeholder engagement

Our strategic priorities must reflect the
sustainability and social impact issues that
are most important to our stakeholders.

In late 2022, we surveyed those core stakeholders—
our employees, clients, suppliers, investors, and other
partners—and asked them to rate the relative
importance of a variety of social impact and
sustainability topics. This exercise resulted in our
most recent materiality matrix. This 2022 matrix
continues to inform our strategy today.

We are committed to completing a full materiality
assessment at least every three years. While 2023
and 2024 are both off-cycle years, we intend to
complete a review of our materiality assessment in
preparation for the recently released European
Sustainability Reporting Standards.

In an off-cycle year, the more regular ways we
engage our stakeholders become even more
important. We aim to ensure stakeholders have
plenty of opportunities to give feedback on our

1 DEPT® at a glance 2 KPI snapshot

3 Impact strategy 4 Clients

sustainability and impact initiatives, from internal Ask
Me Anything sessions to town halls and Q8As.
Anyone at DEPT® can submit anonymous feedback
through our Ask Me Anything format, which goes
directly to our executive team. This is in addition to
annual employee satisfaction surveys and regular
client satisfaction surveys.

We do our best to engage with our general audience
on topics related to impact and sustainability. In 2023,
we published almost 20 articles and hosted events
related to these topics, and had 4,400+ views on
iImpact focused case studies and blog articles. And,
our DEPT® Cares Day posts alone generated 10,000+
views on social media.

5 Employees

6 Community

EXTERNAL STAKEHOLDERS

7 Environment

23

IMPACT MATRIX

10

20235

INTERNAL PERSPECTIVE

Critical

1.Employee Health & Wellbeing 6.Responsible Digital Production

S.Climate Protection
4 .Responsible Procurement

Highly important

2.Career Development
©.Responsible Procurement

8 Governance

/ .Responsible Marketing
8.Data Privacy & Protection

Important
9.Community Involvement
10.Advocacy & Thought

9 Looking ahead 10 Appendix
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DEPT. 3.5 Impact strategy 25

Impactful work

STRATEGY & GOALS We believe that accelerating the breadth of
sustainability and impact projects that we do with our
clients is the most leveraged and strategic way for us to
drive positive change in society and the planet.

In 2020, we set a goal to have 15% of our revenue come
from impactful work by the end of 2023.

When we set this goal in 2020, it may have been overly
optimistic. This year, we’re adjusting our time horizon for

this goal. By the end of 2025, we will ensure that 15% of
revenue will come from impactful work.

PROGRESS 2023 11% of revenue from impact work

SDGS SDG 12,17
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DEPT. 3.5 Impact strategy 26

= n = . STRATEGY & GOALS Enabled by the progress we’ve made collecting solid
D I Ve rS I t E u I t & I n C | u S I O n demographic data in 2023 and across DESI|
y programming, we are setting the following goals for
representation across our global organization and
in several countries in which we operate.

These targets are focused on areas that are currently
underrepresented within DEPT® or the industry.

L

50% of our workforce & managers are made up of
. female-identifying and non-binary on an ongoing
basis
45% of our leadership team is comprised of female-
. identifying and non-binary leaders by 2027
Increase underrepresented ethnic and racial groups
in leadership by 25% by 2027

T LA
. Increase underrepresented communities by 20% for

/ | g b . workforce & managers by 2027

| In North America, we aim to ensure the following by
2027:
11.5% of our staff is represented by the Black
community
16% is represented by the Latinx and Hispanic
community

In the United Kingdom, we aim to ensure the following
by 2027:
4% of our staff is represented by the Black
community
10% is represented by the Asian community
2% is represented by mixed or other ethnicities

In APAC, we’d like to ensure that 35% of our staff is
female-identifying and non-binary individuals by 2027.

PROGRESS 20235 Percentage of women in leadership positions: 84 . 5%
Percentage of women managers: 48%

I SDGS SDG 5.8.10
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DEPT. 3.5 Impact strategy 27

Community

STRATEGY & GOALS DEPT® continues to donate 1% of profit each year
through pro bono work and direct monetary donations.

In 2024, we want to ensure that 25% of our staff (versus
18% in 2023) participates in DEPT® Cares Month
activities alongside our full leadership and management
team.

Our 1% for good commitment alongside DEPT® Cares
Month allows us to strike a balance between skills-
based volunteering and direct engagement in our local

community.
PROGRESS 2025 2 . 8% of profit donated

UL

B SDGS SDG 12,17
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DEPT. 3.5 Impact strategy 28

Climate

STRATEGY & GOALS As we finally experience relative stability following the
COVID-19 pandemic— at least when it comes to where
people work— we are excited to take the foundational
work that we’ve done on environmental measurement,
sustainability policy education, and culture change and
move towards strategic climate action.

We remain committed to reducing our Scope 1and 2
emissions by 50% by 2030 - a science-aligned target
we set through our Climate Neutral Certification. In
2025, we also intend to set near-term science-based
targets for the Science Based Targets Initiative.

We also continue to work towards having 90% of offices
powered by renewable energy (prioritizing low-impact
renewable energy) by the end of 2025.

Within our Scope 3 footprint, we are working to reduce
our footprint, including by continuing to reduce our
emissions from travel by 7% per FTE each year. We are
also surveying our largest direct suppliers to assess and
improve their contributions to our Scope 3 footprint.

PROGRESS 2023 Total emissions, scopes 1-3: 9,179 t/Co?2

Scope 1-2 emissions reduction:
-2.2% decrease from 2022

Percentage change travel emissions per FTE:

-9b% from 2022

% of renewable energy consumption of total: 5/%

SDGS SDG 15
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3.5 Impact strategy

Our Impact strategy Is
fundamentally linked to
our business strategy.

HAPPY CLIENTS

HAPPY DEPSTERS

1 DEPT® at a glance

2 KPI snapshot

SATISFACTION

8.5

should be >8.3

8.5

should be =8.2

3 Impact strategy

VOLUNTARY ATTRITION REMAINS <20%

14.4%

4 Clients 5 Employees

SDGs

SDG 9

SDG 4.8

6 Community 7 Environment
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We continue to rely on the Global Reporting Initiative
(GRI- see page 101 for our GRI table), B Impact
Assessment (BIA), and Sustainable Development Goals
(SDGs) to inform the indicators on which we measure
and report. We use these frameworks to align with best
practices, set ourselves up for future regulatory
reporting, and align the shared global effort around
complete and transparent ESG reporting.

Our 2023 Impact Report looks back on our progress
through the 2023 calendar and fiscal year and includes
all entities controlled by DEPT® at the time*, including
acquisitions made throughout 2023.

In addition to our annual Impact Report, DEPT® also
publishes annual account information with the
Netherlands Chamber of Commerce KVK Business
Register. Annual account information undergoes a
reasonable assurance process and includes a subset of
ESG indicators that are also featured in this report.
Indicators related to our Greenhouse Gas Emissions
have been reviewed by a third party, Shift Advantage,
through a limited assurance process.

*Digital Agency Holding BV, Digital Agency Subholding B.V., Dept
Holding B.V., Tekno Point Multimedia India Private Limited, Dept Aus
Holding Pty Ltd, Dept Aus Subholding Pty Ltd, Dept Digital Products
Holdings Pty Ltd, Dept Design & Technology AG, Dept Digital Marketing
AG, Dept Denmark Holding ApS, Dept Digital Marketing ApS, Dept Design
& Technology ApS, Monday Monday ApS, Hello Monday ApS, Hello Monday
Inc., Any Given Monday ApS, Dept Digital, Marketing B.V., Dept Brand
& Advertizing B.V, Dept Professionals B.V., Dept Design & Technology
B.V., Dept Technology Macedonia Ltd, Dept Agency Holding Ltd, Dept
Digital Ltd , Dogstudio S.A, Dogstudio Inc. , Agence Dogstudio Canada
Inc, Dept Technology d.o.o., Digital Product and Design Services
S.A., Heisenberg UK BidCo Ltd , Dept UK Holding Ltd, Dept Experience
Design Ltd, Shoptalk London Ltd

8 Governance 9 Looking ahead 10 Appendix
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DEPT.

4 Clients

We are committed to helping businesses use digital as a
transformative force to create positive changes for their brands,
for society, and for the planet. Digital solutions can play an
iInstrumental role in helping solve humanity’s biggest challenges—
from climate change to public health, education, social isolation,
and community building. We believe the organizations that pioneer
the intersection between digital and sustainability will drive
groundbreaking innovation that leaves a lasting impact.

That’s why we continue to make impactful work a
priority at a global level. Whether through client
projects, partnerships, services, or policies, we aspire
to use our skills and experiences to make a
meaningful difference in the communities we serve.

With the help of the B Corp Impact Assessment, we
divide our impact work into three categories:

® Work done for non-profits, registered charities,
NGOs, government institutions, B Corps, or social
enterprises.

® Work done for brands that provide inherent social
or environmental benefits through their products,
services, or business models.

® Work that drives positive changes within
organizations to improve their social or
environmental impact, such as sustainability
consulting, environmental data gathering and
reporting, and sustainability strategy
implementation.

1 DEPT® at a glance 2 KPI snapshot

3 Impact strategy

When we first established our commitment to
impactful work, our goal was to have 15% of our
revenue come from impactful clients by the end of
2023. We completed 350 impactful projects for our
clients in 2023, and this represented 11% of our total
global revenue.*

This goal speaks to the heart of the transformation
that is occurring within the business world, within our
industry and within the four walls at DEPT®—to build
a company that benefits both the business and
society at large.

We are proud that this is the largest portion of our
revenue to ever have resulted from impactful work
(versus 8.61% in 2022). We’re making steady
progress toward this commitment—but it’s become
clear that we overshot the time we needed to get
there. Thus we’ve decided to extend our deadline to
reach 15% of revenue to 2026.

*For this calculation, we have used pre-audit, like-for-like
net sales, inclusive of contributions from acquisitions.
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DIVISION OF IMPACT PROJECTS BY REGION

7 Environment
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In 2023, we began to rethink the way we share our
Impact-focused services with clients and the world at
large. After many months of planning, we are excited to
launch DEPT®/IMPACT: a comprehensive bundling of
services that puts our commitment to creating a
positive Impact through digital expertise into action.

Through DEPT®/IMPACT, our customers will be able
to more easily understand and leverage our
expertise, experience, and concrete strategies for
helping them use digital to do world-changing work.

We hope that DEPT®/IMPACT will help organizations
reconcile the pressure to drive digital transformation
across their businesses with the ability to use digital

as a transformative force to create positive change.

=
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DIGITAL PRODUCTS THAT
MOVE THE WORLD FORWARD

“Easy Genomics presents an exciting new opportunity

to make pipelines and data more accessible to end users
while realizing the benefits of scalable, cost-efficient
pipeline execution on AWS infrastructure.”

Dawn Heisey-Grove, Public Health Analytics Leader, Amazon Wleb Services

1 DEPT® at a glance 2 KPI snapshot 3 Impact strategy 4 Clients

5 Employees

Easy Genomics, an open-source solution for
analyzing genomic data.

If the past few years have taught us anything, it’s that
genomic sequencing will play a major part in the
future of (public) health. Having timely and complete
access to genomic sequencing data and analytics
helps public health agencies respond better to a
disease. But it is also a complex and costly process.
Unfortunately, many public health agencies lack the
resources to take advantage of what genomic
sequencing has to offer.

Amazon Web Services (AWS) connected the dots in
simplifying genomic sequencing and approached
DEPT® along with the Wisconsin State Laboratory of
Hygiene (WPHL) to help create Easy Genomics, an
open-source digital solution to gain a better
understanding of diseases and disease prevention.
Together, we successfully developed this
groundbreaking solution that has a meaningful
impact on society and in the field of health and digital
technology.

A

6 Community 7 Environment 8 Governance

Easy Genomics presents an exciting new opportunity
to make pipelines and data more accessible to public
health agencies while realizing the benefits of
scalable, cost-efficient pipeline execution on AWS
infrastructure.

With Easy Genomics, public health agencies can do
the following:

® Effortlessly handle laboratory sequencing
datasets and initiate pipelines with minimal
training or specialized knowledge

® Facilitate secure collaboration to enhance
productivity

® Quickly expand their analysis capabilities to meet
unforeseen demands by utilizing the AWS cloud
platform

® Reduce infrastructure expenses by only paying
for the required infrastructure when necessary

Put simply, Easy Genomics is an open source solution
to genomic sequencing without additional coders or
bioinformatics staff and that is accessible to
everyone. The launch of Easy Genomics means
public health labs that don’t have technical staff now
have access to a tool that makes it simple to run
genomic pipelines on their lab tests. That means
public health authorities can more easily track
variants of communicable diseases like COVID-19.

Going forward, the Association of Public Health
Laboratories will use Easy Genomics in all public
health labs in the USA. The collaborative efforts have
resulted in a game-changing solution that’s already
revolutionizing the future of public health
bioinformatics.

Left: Together with Amazon Web Services (AWS), Two Bulls/DEPT®
developed an open-source digital solution to simplify genomic
sequencing for labs around the globe.
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ACCESSIBILITY

"'[BASIC/DEPT®] helped us redefine how we
communicate about our vision, history,and our impact.
Their interpretation of our mission has significantly
elevated the perception of the work we are doing, which
has directly contributed to establishing new and
meaningful relationships with individuals and
organizations. All of which allows us to make a greater
Impact in more lives of individuals with disabllities.”

Ken Trush, Co-Founder & Managing Director, Daniel’s Music Foundation
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Delivering delightful digital experiences for
everyone with Daniel’s Music Foundation

Daniel’s Music Foundation (DMF) is a New York City-
based nonprofit that empowers people with
disabilities through music and awareness programs.
Since adding online programs to its already popular
in-person classes and events during COVID-19, DMF
exploded with the potential to reach people across
the world. The foundation needed a website that
could keep up, so in 2022, they came to us for help
creating one that would build trust, share joy, and
showcase impact while remaining accessible to
people of all abilities.

Throughout 2023, we worked on building a site that
equally centered accessibility alongside beautiful,
award-winning design—challenging the stigma that
improved accessibility requires design trade-offs.
Our solution involved prioritizing inclusive design
elements like alternative text, accessible color
choices, and a streamlined class comparison and
sign-up process.

The design system accounted for accessibility in
every Ul element, allowing us to better serve users

with visual and mobility impairments. Plus, by crafting

a warm, clear,and conversational voice, treating alt
text as a core component of copy, and thoughtfully
choosing our calls-to-action, the language across
the site nurtures a sense of belonging and
normalizes the various ways users will experience
the site.

With interactive and digestible content—carefully
edited into bite-sized pieces that let people explore
the world of DMF at their own pace—we ensured an
engaging and vibrant online presence.

6 Community 7 Environment
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In addition to our focus on accessible design, we also
approached every step of development with the
same level of care and attention. From the beginning,
we integrated accessibility testing and compliance,
using a combination of CI/CD tools such as
Lighthouse Cl and browser-based testing platforms
like ARC Toolkit and Axe Accessibility.

Since launching in late 2023, Daniel’s Music
Foundation has seen a 37% increase year-over-year
in donations. Additionally, in just three months, the
foundation has garnered a record-high number of
iInquiries as interest grew exponentially from people
who wanted to work with and for them as instructors.
The website was also recognized by the Anthem
Award, winning a silver award in the Diversity, Equity,
and Inclusion category.

The project, which involved more than 6,000 pro
bono hours in 2023, has been met with acclaim from
a DMF donor, who hailed the website as an
"incredible accomplishment." We’re extremely proud
to have successfully translated DMF's warmth into a
digital realm, welcoming all with smiles and hugs at
the front door.

Bottom: Daniel’s Music Foundation
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INCLUSIVE CREATIVE
& CAMPALGNS

“The fashion industry is the second-largest industrial
polluter, accounting for 10% of global pollution, ranking
higher than emissions from air travel! Ultimately this is an
iIndustry that needs to change and businesses need to
help the consumers of today and tomorrow to buy fashion
more sustainably and consciously. eBay is in a unique
position to facilitate and accelerate this movement, and as
an agency that celebrates our carbon neutral status and B
Corp certification, this type of campaign and partnership
aligns perfectly with our values.”

Duncan Birch, Business Director

1 DEPT® at a glance 2 KPI snapshot 3 Impact strategy 4 Clients 5 Employees

Coupling up Love Island and eBay for the
sustainable shopping movement

As the fast fashion industry takes an increasing toll
on the planet, global online marketplace eBay
wanted to make a stand as a pioneer of thoughtful
commerce. To spark a movement towards a more
conscious way of shopping, eBay partnered with the
immensely popular reality show, Love Island.

The goal? Break up the show’s long-standing
relationship with fast fashion brands and influence
audiences to buy pre-loved, planet-friendly items
instead.

The partnership was brought to life across social
media with a campaign concept, strategy, and
delivery from DEPT®. Love Island fans tend to watch
the show via a dual-screen experience, switching
straight to social platforms during ad breaks and
between episodes to debrief and watch creator
content around the series. So, we built a community
of "Stylanders,” a collective of influencers, creators,
and commentators who sat at the heart of our
through-the-line (TTL) activation, which ran across
TV, VOD, social, digital,and the dedicated Love Island

app.

We took control of eBay’s socials to drive awareness
through paid and organic channels. Throughout
season 9 of the show, we shared and reacted to
memorable moments on behalf of the brand.
Simultaneously, the Stylanders posted content that
created a connection between the big and small
screens, making eBay a significant part of the Love

Island conversation in an authentic, relevant way, and

building trust and credibility for eBay’s fashion
category.

6 Community 7 Environment
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The Couple Up With Pre-Loved campaign was a
massive success for both eBay and the environment.
By using Love Island as the platform to showcase the
vast range of quality, on-trend, pre-loved items
available from eBay, the marketplace positioned itself
as an authority voice on circular fashion—while
normalizing pre-loved purchasing for millions of Love
Island viewers.

Throughout Love Island season 9, we generated
217m impressions, 948K clicks, and 76K organic
engagements. But even more importantly, the
campaign drove a 1,400% increase in “pre-loved
fashion” searches on eBay compared to the previous
season. Additionally, we saw a 24% rise in new
circular businesses joining the online marketplace—
an incredible step in the movement toward more
sustainable shopping.

Bottom: eBay x Love Island
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SAFETY, PRIVACY &
MISINFORMATION

“As long as the internet remains a free, accessible space,
we can help empower those wanting to combat
misinformation and censorship. This method provides a
tool where anyone can actively make a difference with
minimal effort, helping to spread accurate information to
those needing it.”

Anders Jessen, CEO & Founder, HELLO MONDAY/DEPT®
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Countering misinformation with
Undo the Firewall

In 2023, Russia censored and blocked an estimated 1
million websites globally—including every
iIndependent news site as well as global social media
platforms like X, Instagram, and Facebook.

In response to this alarming trend, HELLO MONDAY/
DEPT® partnered together with The True Story—a
news aggregator founded by Lev Gershenzon, former
news director of Russia’s largest search engine
Yandex—to provide a straightforward solution that
empowers website owners worldwide to host
uncensored news stories and counter
misinformation and internet censorship.

“Providing the Russian population with unrestricted
information and news is the best way to help them
understand what is happening in Russia. By offering
this information, we aim to catalyze a movement in
Russia that values living in a world with free media
and freedom of speech,” said Lev Gershenzon.

Although Russians may not be able to access X or the
BBC, they can still freely visit foreign websites for
gaming, information, and e-commerce.

With Undo the Firewall, website owners can copy
and paste a small code snippet onto their sites,
available at undothefirewall.com. When a visitor with
Russian language settings accesses the site, a pop-
up displaying uncensored news stories automatically
appears, providing unfiltered perspectives on current
events.

A simple copy-and-paste job may sound small, but its
effects are massively significant. By participating in
Undo the Firewall, we’ve helped empower websites
to puncture the information barrier imposed by a
system that uses technology to stifle its people
through censorship and centralization of news and
iInformation.

Bottom: Undo the firewall

UNDO
THE

HELLO MOMDAY/DEPT. X THE TRUE STORY

COUNTERING
INTERNET

IN RUSSIA
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CLIMATE TECHNOLOGY

“NREL has always pushed the boundaries of what an
energy-efficient building can be. The NREL Intelligent
Campus Dashboard showcases and encourages more
mainstream adoption of these innovations.”

Ross Perry, Software Engineer
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Driving sustainability with data visualization
for NREL

In the US, the National Renewable Energy Laboratory
(NREL) tests cutting-edge research in energy
efficiency to find