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Understanding and rf,’vcy
applying growth marketing DV /0

ol marketers understand

While growth marketing is not new, there are many mid¢ddceptiohs about
what ®(is. M its core, growtlrmarketing is the blen¥ of\perfdrmance marketing
and brand fhlBketirg. It’s the ability to look beyond shbrt-teFm veasures of
gthéhless and &ign your marketing strategy with broaderusiness goals,
reflacing siloed operatdndwitiika holistic full-funnel st@atégy. True growth
marketkhg result@ ilNFersoralized customer experienbes thidt creat&dwgh-LTV
brard chamidions, in¢reabirkg long-term revenue stabilitf

growth marketing
(+19pts frem 2020)

QAfter three Yeard\of researctb@nd reporting, we've bonsistently seen more
market¢rszecdgnike add correctly define growth marketih@Pur. 2648 survey
shows@hat 37% o miitkEters &an accurately define growth marketing, a
Bonsiderallle ilftrease cBifpardld to the 19% who correbkly défined Ein our
inBurgural @port.

Hi) A&28¢ ING8SNad A 4080 drofstifflgesf cVér@ear in niaskaBdrs
WhitareRdtudly pxEingbd)ybivtis BiatkeGriglirkb pracidéeS
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DERT® lises 8 #imple equatidn td determine if a marketer éipioyd a “growth
Mharkeding@indset” i theidorganization or activates gréwth marketing
prineipl@3 dffetely. Moes the Marketer: spend activigly in &veryrstage of the
finnd; trackeat least obe growth metric and one perfofimére 4nletric (as
defined iow); and invest#n strategy and planning; data a#d dnalytics, and
dreativelto suppofi thiir paid media (otherwise known@ds “gron@édrivers”).
Rvdr8OP® of marketers afte naing the first two criteria7 éfectively reaching
potentiakbugers aclos$ th@ flinnal and measuring suddesstholistcAlByBut
Gespifdiehis strondy Ojpritfokhpd A4 ek mbridters Bdamilyacth@bifgisAT] Of
éovthuhabkiAY el inosk irdb e aie aNaQifkestEd gind i de v5:
peolvth@idvers that/uvilisCiethe, poteritial ARTitar dijisdiipatig.An-

GroWvth ntarketmdg mindset equation

)nvest#h at least one

-+  wpper-Oore mid-,and one
wotorm-fanhel activity

)nvestin all three
growth drivers
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have a growth marketing mindset
«cornpared iz 24% iast year)

Méasute @t least
one/plrébrmance
tharkeéXing metric

Méasute at least one 4
gro@th narkéting metric

GrowthdmetricsiBrandl@putation, recommendation, or safigfaction
t Mowidusiomérsibuy, usedand*idteract with your brand{ Brand
rdag in vdrieds buying-telated situations | Market share gains and
prefedend@4rom competitors | Loyalty and retention heties |
Méastiredttand |if0| Brand im@e#t on the bottom line

Growth

Mindset

gerfondnte mzries: Tradkidg pedofmance of specifi¢ dha#inels
and activitytbaded metritds [#Marketing funnel metrids afd#nulti-
tddch attributiod | Trackind.spend and return on inve8tments in
thedidplcements and advertising
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Grofvth'd&veéps: the
foun@atdadrl of marketing

AB.strafdg magketingsica&pé&igh&rieed the three growtl&driveds:"strétedy and
plan&ingdéta ard&nélftics.&nd'creative. However&rov&h dr&ess g&beyond
just inve&tigi&each idividually. Growth drivers&i'eSbuilk ino y&Uf magketing
infrastrdc&ure &toivgth diivgis nudt be omnipresent t&driggtconsistent
gro&tRand &uport €h&abdity&td' ghift and turn regardéess of.thelédonomic
gondigoigs#Hr eBonomy.

Ti8e 'stro&Jesk br&réds hav& a"str&tegic approach thatés &éntinuélly bp&mized
b& leVer8gi&g ti&e govker &f datagand delivering audiethge-Cé&RiFic ciative
th&t'progides a ggamlegs Cugt@mer experience. Withou&th& foundatién, it’s
impossile tkd&velpp &h'effdetive marketing strategg that leads 'to géowing
yd&r'br&nd.att in&leang market share.

Ti8e thece giowti&dr&&rs Hdy & \Gtakrole in any effécti&b"maketin@strategy.

I&fFERI&toddy deiomE& makke, there’s an evergdredfer Rebld fH&e&ch of
th& th&é gkowth drivers.

Gro&uth M&rketi&g)Réport 2023 Envision



OMMETSE Ci mrm e '\.efibr‘id in
. .

ormeeliticn. Stial e:g|c:a|!';/ Giowing thar
-~k rneslen yagle ~ kln - -\ o YA
301 channes winere trair compatinion was
= , -~ 11 Vi im0/ -~ - ,.'.._‘,..1‘:*'
StiafeeyBodREINhIRGEHEB : @ asited i 4h% more Trafiic and %
=
(GCLMTHEB L UMY ABIRETENA T BNATF Y cBHERENTNVEET SR BN E#MF#5BON
B 9| A B i) SEN)BN QA SAGHE B HENs B HNIDERY @EaENBK: NLIN .
PERBEEMIINEIETRE 5 SN y e B BRON ) M R EEE BRI R AR5 ' \ U rl ~ P‘D l\f‘
, T Jz el IIJD
mmmcuhﬁmﬁmmmmmmm&m SN2 -
NN R BRENG - ) - \ N N Sk~
. NETNGL SHENEBI BB HEBIS a5 A Cop vk it that aoudlad dovir on their digital
BetIOL MR dSRD: mmmmmﬁa@wﬂw@mmmmwwmégmm@wa N ) ] _ R
24| ESMBIR SN HENHEN LN Y 5ANANG DN SR F I EENF MBS HBBN 6L <#N Qclia tg a200n0rnc nara il v nas or oy e 124,
QhuMIOIHBEAHHEYNESIB ey aMESONPEING Lok BHBAERASN b ACBREES N ¢ I
ARG N FEEHRBES A$H IO cOMBLACEH HAMeNe s tehENBIdEfaLINL e Ndme W I\ h .;.‘i'ld 5 ’o il'riprD\y’i;‘,IﬂeﬂT o tetuiy on

madikaking) iMix!'ds thelif tanpeatitots, which increasesiedid &dsts.

—
I
3

MDTENMAGTRAHEEH BENGTeNG MEBEHNBEN MIE B AL ISE B MO BLAHEM G NHLN .. I et e e
BQRESMEAN NS ENGgIBSHOHEEBME R BENMRAYHEBHS MG BB FAFFHBEN) H#/N 2 O MWol\CiS DJI.S‘d ok,
HHENTIGB S ROPM) DEBBRHSAHEBA LB ABIASNS B I BIAN AN taigdtFMB5#N

BudHBESS NFYFANSES oYl LIBS A& Nk E N & PHEINCRE B Bt VN ERANATES

S RiBEED MHESIHEN HIEABM kit & S IVES BN I8 ) DA EH R MEFERNAS S JHFN

DREBHERMH M) HENGEG RRENABOYE INFESNACN I ASHEERIE AN FEN

NBECVHEBNFERTSSH5M:,

DYBNADSE AT it BESBMEE Jidl) e tIS BBty FaN NI FFEERIREBR B tNEINYSNERI;HI5N
Q@IrEjHEEMO

7 WEANE SN/ GHENSEY CES SoNBR.M E A ANNES, HGE Q@S RENY/5N
ChA it ALEN&BM

7 WIEAN SRR NOBMAL MBIGRIGE BESANGI FNGRENOY ERMELAEEESHBTEEN#/SHMN
mqbwmmmvmmm@mmemneLpummme#

7 @@FEOOhoNA EENIhwdANHEREIHABE 8 HLOFHSAFEPHNEINGIGNG
Qb MBI/ BN e Nsh Ot BLUBSING. wﬁmbm#w#emmmzw H

7 wmmmammm@n@m&mmm«héﬁmmwﬂm&ammH#EMHFSNFEJN
BICHEH POENS s EHNFCNHBNE G DE LRGN G ER M LS KFEBMR

RSl D@ MR HEB NN SREA B0 YN B AG) IR HIEERI BN BANSEGTN FEIN
HifR-SN BB GF ONy¢ N BaN BENA TN/ NDHEREFEMABRIONEHLE  +

BN NVIVIEHERADB Tt IABRB.9680 GEQIHibILE

%)



DEPT.

[BaE Hr)d IENEROIBD C<

AIDIE VS Y GRIrEGeY A E1€ 6 De<l A9tA YA ENE2 SOHBESAROur GSY Ol
BEp00) TN Leil) TR CELACTI ECADSH DRBY iAdE)A D) b EERERD TS TG D(=G Y|
STHFEOP 60ICRIAE PORR|YHHYTD T & S4P ONGY RIS TARTIDIER e N) AETEG Y,

WHEICTEGRIN PG OS)S/NRID Ay EXOhASECTHT VAT BB bl 6D YONBELGO Y <Al
CRIE) ZATHE D{FVewt RORE als Yl ¥ JADSNS T EGH DX @) AED e[V BRAWBGIt?@ RBQ@|
RMBIEEI® by rir@n@RIMm&r5He@s Busindss KPls, Rrand2will kb Bekind as

Bespthase sibgle-trai@Ratich @M @tsItRByvound raghsr @hanR@mMEhd Ror

LDV ¥iif2l iB¢rénéntaBnifadt TB8 RYwACEGRYKE®S WDIB6HEIoc At REIATYDG
CITA)PE6 IBEADS BRI M6 BBECONCADBENG OUE)THYERASATTS) oLkl 8=tABTVBARY 7DEI
iR BT DRHDTIE) D61 BICEGIRPHHAOIY NG SO EREE YN E @V KEATYIIFOEN) AI9O|
ADnD)BHIFD) (EBYAS BT @YI09eIpaY GIEICIO GRS D ) EBrRY) GALstAl

e GAMOALIBE) ) TYPILEDE (AT EINIO G HFISEATSEIS A BRIGEGE!
busDPGSU(SEES @) WENODPGATY D) DCERA G-GRA DY INBIEA

“1 ra '1 LS W4 r‘ e r Il T P ) ‘,7r
Yo YRY) MR TARI S B | D)@ €rh ) AIDI T B ALRIE HHENE BSBISB I BOIGEsPotEHs| ):) Y f SN gnt \"! JC JY 'r\‘:} AAMNIN
D)TIDEREA YHRIBENg ADIAE) S EARCODACCIERAE I IANO EGINOIGES ) (< EGAI ) y . A
Q¥ CIDioDS BB LOFALOIRE] ¥ PRIE F D HGEAEN CHAT B ) IR CLE sDO)RdIABIO PEIGY AED6I V/ I |(A1'|']t-‘f' 't delT]‘dﬂd ge] 121 3'-"@'] Y fUL ,\bh

CIEDY) AT RO E)HENERY GaTR A 16) RYGHAR By HSEEDEEN OREA D) EYEGCTI
(G kYD) (IDjaY ECIVRIGAY BB TN RBIIG 2GR BIREOBCOuET 56y |
EATDADS) FAir G sYiale VEG MMERHERE DS ELH (e D68 s 3N e SRS IMWDRATI
sPSFiADEHBIQEBIc A RODE F)EY KoL EAATOIE SATE VDA HAH)d| EyAhO EHEE) 7| ronel
D)RXtvA &NAWRDE K AN BGITRASDNIA TG XS SRR FEEYANI S DE TAID) A $l
PEECADE PRBMEHATMI)60EN JYIVGR AFEPTeIDAMET)EDICIADY,

] IgF‘* INg MOre vailie 0L oF VOLI oulran
O

A9ATHE hidstaks Yoo E GG EGTMANGSI EgDt ) ARDMHEB tHGTEoKEC>H

B breD)ss<impANGE YoV | ST ARARGH KD BEIBHRMA 1 tg ety WIHTEDGY |
RW¥GIEI) Y 61p)is Axgh{ TAMYOINGE € DRIy DN TRPONERIATD FIBABECTI

- Savithia I‘I A uCiLri

4 |

OO B YK s GAKIRREDY YGEY v v EFIRD g B CHEYEMEIAOMEDHABY | 7EAE] Cvp C )r ) ;\--?] | ernn ""I\/"’ T
\DIATID )00 BIedEsre@IE YY) AY<OeThY. {18\ AUCHHET i G GIlS 6 MEROYDADBX60] TY)! WV < -C

bug DY b¥R EE0SGCEECE B GRPAND GRS LA PRAECHMIBTN09=C| D = PT@

W EastBMOA SAEER>- .

GrORNTVEBEYAPREDCIOEI2B:$% PB0isDa)




DEPT.

Creative

13 688t 2Drrs @19t tonGron titu@bto6i @) #ee $tarat ibere2ted 2@ Sang ¢ %06
Jro86 268Xk $H60-6 2R o@D Ribls Buh)Ht 966 thBeBes b, «@pohide s
Inve@tethfs @rtes @ 6h6i < B athR r66e3s; Qu@VifreBh Bo-50 HA2@D B2,

eiladeter e@ingReshAP S2UHE PE@-< 16 08I/ BBIEIOASE rirn@HsEd 26-6oby
Biti6h )& ThaYaG $olbthitk @6BeBoRiRle B NOAWMREEN R H6e hrEE i @tcondh®
ereatipedUrii(enf) c1B60ciat PEEHa 165 th P HEA2NBLO B2 @8t TO TOFBetet
AEBABTINQ Ve siiriencs, Yottt agab2aNi2Q0RF R (e BHa 2 §\ P B @E <6
$oii6ejjor i@ s@at2 ¥6 th ool GR/eEnae!5

B6R G opirRps/iikeaheeatictatpeicnetlices@tlcd b6 rAtE 26@on g
el @toBreBiolra8y 6+ 6ARErRR]HeEs Y@B R Bor)arB68arketitg cGE@ 68366
NEr2EEI@ ) ety HiBAsS@@ 656 £UNRE) AMEHHBIT6 Qe d @AKe<EBR]* 6
In(w@tave Bf-YpTribt (F@S BN G in< 6616/ BRAIRW Sr6 thctilce6iu6BE8E126

DT BRAI6HE £6)n ek BLBOG46aIrTeeHBEROARBBYT\61 S06Vb beti@d A O
toRrUSBYBIEr [r aHE Sl IR BB B oTBINTSS 968 dIot B UnBB R o@Sbetiot 1y
SRe@@ 58 L6l Ed e UG WB ey BSTLBHE@rSS8<,@ mance o

D6, wbtikedbvith E2(2 g6 20846 $6V8e Blertd6d, c Y6 @5 1PateRPy A6
gjjteien itk riirGeldeldort] H8ro @6 contefit jorortkFale Mokulte,
&re<2Bin §3reati2andd6 s@dr a8 6 DG REES -SA@Fa rn@ SR +18da 6280 %
rethietiomircC X626 8 5% ¥ d fetiroin £6A %6626a 30! 8<feButtiGnGm GR_N on
YolTalhe.

HowewesEVe N B tied 68T sUQHE < E2, a6 R B2HE B e6s @é yOH-/B/dS1an6* 6
$ot) 61 PavheaE &) QoA 126 @ren §-to nt BBt Patek) Yo Geh &@etoh §Hal, entent
pradictioh" 5§ Meephbontier s Adictg 68 BRI se 6P tERYcloRinY 62RMEKIR'&<H6
BYI0L82 PIRR R 2t RCB A SrPtAIBAE, & 2ed¢HFR-gpRroactt todevEI&pii eente
#2nhi6g ARPB RS Q Y A4 EA@EGUE sNTends VEIR2REA/6H6 c@gt2citent 6
tR #2656/ @ ct6Ad66 pul poGedie) mbBiiR e &abH28 gils.

/@ §%0/6/0116 016 RGN BRI EE i a6 onSetitiond hi@BFBREIB =01 B EHIFKEE< 6
opPOHUBBYBEERAB ta@tinG KnebA sRHHER LAt OM tooki@6d @I kipitrg Y BH=/,6
e[t hleMpR @R o6 5t AR 2abHBekth6 Chrte At CTRALEN, PH@H.

Rejatdic @ @bw)tther 69 [ePRAMM)£B Hen6w o8 heSjltmks credtive
Inwa@tare 6t @ 6(ta86) d vekiplg 2B BRIt at 28EBCtity 28:2iDAR)N.

EowhMNarké ing Rejgort 2023 Enfri@on




DEPT.

UDITYDIBYI(FIGRIA BIcHRELS3H
13l EBRIMiZR{RON

WBDe A ECHBRIA GivEDIE BRRINEALYD Es WD, SEEMBlE HdALeT CIrhaky fdin
(BIG EKeHBELhIRih G YgB! Ea Rk EAR:Y, a OHERIDE N BHB U< BHEELF-|
EFkSpBECEISEFDBOYEF KhDHioDEUSBH¢R3BRHBED & ki hE 37 BB
d el & BIAE)D) Bi Dih Eonh. 1) [SBEL gBRIA, BHE-SI3(CE3SS

70| Riert D7 ABVALIBBAR (DL E 36F HENRNLIELG R 61IBED i PB EOREB R0y,
DEPT®|C3 (@ ted B GO BpL 6 Bil tEAR RIS AR DIFFDBEFEY G810 =GR Q)
16iel C(B3tbfd iU LFRNE G E R 115 DT B 7 6 Feb: S (FEEE N DN R 39/ HiDiz D D tB 6L
WEBH 6 L7003 ahéi datE v Dxties oAl dSIBRE" ivd B dEL e pEBIERDEED3! I
80tukIO§31d trfe3 45 EBIN IR Bl el (ke DHE ArESphetickdhue
OBRIFFH(/ DI 3130 FOBLA EA FES NRELS: 300t 3l ek NH SR B e BIR IO {atletEA"hal
MENDGHE DY thelsBEYBI 7 el OB dris A Binde(eled (b Ejhke| D T80 (HBLIS=LF
G (et T EbESEd| DN RV SFIEERE(FR 530 LevERERIG-COrFetcalea!

@ > TBESICATE RS DoQiayHEFASghts1ARE6ERIAEHGOen & O id|

AN EdRIE0H, SOOI RIELE S EEL St tasopidrlize t6EDRIFETINGS B3h#i6LDF|
KHRER U IE3 b dQIBHE BB & NIy @FMAH ESTERI 38 B i@l thsL |

BBy IHEIBFI OICE3ISBIT 561 3t L 3018 AnEniDy DHei G EHFE DI D BDH S BR B
(EEkSEBCRIBGHHE the, il P FHEEE LBMIdGhetb LAV ER)kOtAle

SkEFIE331y NERjed Bid, LEAIDICH cHpiei &N B INIOT BEt e R Y8l '3H
ADISICELED HedigD BrihdAise DILHITRE 2 DT BIEY R MEKSEF kxS DICC hiE'=|
heftEHeBERIeicht.

Gwth driversghhudt ble"seén as a Vital investment, espediallyowhén overall
Butigeltside; Iower,-and ri@keéters must work smarter,riotl harddjLBgReRIERglall
16IFee GBI G IchEE E-BI YCRH B LyaM-38 € BUTK 8 & Fylt(E C o Sip ELD A HE Rl

e8I EDNIS(B EDiEhid (B6VAILOHEEBIIRBOES RS H e MIPCG S 1GNNS BE |
CHY'113CHe AN 'tiok Ik 1 A EFaBINE CAESUP.

Gra6h Btk BB BRGSOt 2023 ErdaEidn

n‘u‘ame ct arovith drivieis axtencs beyand
St r"-PrltS f oh 215 strete xqV. C slan |ﬂ(:|, Catz
vity - It's anastit allo those
cmems ':,-ur:dlr  together lt's teking 2 noi stie
chi gverything thizit vou're deing ana
lors ar.d»r g tre e arions“Hp matween the cranne
tne crestive, and the audience that ara regt Arivens

for growin.”

- e Auston
Chiaf Stretecy Oficer
D-PT®






DEPT.

Reaefht{g;dr el

Revid@|§4teh v ERt MG L0 WE 4 THd PABTDGM-CDan@Hs VedMA@Ae
I@T4TAS@Ed A @ e, UBICGRABI S HE4)Ritabptosystéhtagolved,

1R el BRHEl M Becotbeduid CAOQTa (oAt iQBSTT aB vk d  wisich
BEVibLEYHaT @HIBEiYOBHABEd JH-AOASMBUAR ARGt @) I@RBTA DI (AL
be7a i 10) AAGR K AQE: Avitl- e AC @A AL O CRR @B HA0B TV 301t 2,040
@i CATIREE (Ao v@IAUSI B4 @ AdoN e, AoBAAG=:4

DA UGIADOAANEASHIA @ LA4(SAT @ ANmITIF O d AR EXI 1@ (7C(4
BOAKS(dTe@DA T SADAG I (if) to( SHOMEMETBEINING. 43 @EBA @G POMBA.0(4
FIXCADAAIIEE@CTR=ND e AR A Bat BTG GO U B@ TikIBROARE]UI(42@4
(hpC4BEENEE S6@CHOSgi0es; @dIItIV]: 0. ATHBCINR I ACA0AE@AEANAACA
Bo & -Ic0@(A4aA000(407 (a1 0d(170A | XPEAGIPRIO SAIGUSTIHE LOMOE0.3

EQdr WDA(F @ SEREsH EETS @800 88, MOACH@ TTRIEBEQRAIING Retit(d
(B4t 0B A@aT Closs @AGRE (0 B THER 0 8ATIR i 7h| 4 CoLLt EE@ATO A¢=:4
(@O0 GH@VGRATOBAE SEGAAD

|04(FHSB4CNON AR dpalC, BADed € 4s8ighTed @riiy[4EBq@\die, Al theys €, 4
MA@ {4 AL BH74D 0 SiatHcl At 4 L{4 AW (4 midsA i€ SerACdb AherdSels00; @3
(a4kiQye H2e, ThHsfdrte0cda Ry Care d@ri 4 048KINILIE alidjedog@d digitdl
behak©4 20id AByIng AACa .

@AwtMaREN ; BAAEDSH |Bvest

XW



DEPT.

BRI M APIDHSUPFRRAAF D
AVEIS TR

DISp | AlgFeMIDIHRIR - D 82> p BESHFD G s R KB YD N DINERGH R fiel St e tdis+aekK DN<FD
[AVIEIS H D D ADD 2BI3SAR D4t hECer & B e BtkDECNr et Rt B e & 0 B Forist R AAF 3D

|AC RIRITAP I A6 JaN &id,; 35D/l @ iMDSDNAIMDK y NitBaA -+ e N a b dNetdEoRs KIRTJAK:MF<D
réirqiaGNs MDA BRGE NARID E(Z; 8- detiHD Blsta s-HTEHEIRIKERBIGE D AD trifi@ist<<FA+D
cliaEDSEM 81 e-cobDimé&reeie 2beconlyHvwo activitieD@)itDover 0%

b8id§9b invéstneritllikelyidaubd th&Pre favored foDappabént Qii6ovyEdin
alakt-toudh ®h\irériment.

UtthNate 0whdrADarketdr sioueDIfveBA r KidobaD o Hb&f Dhiexk D& AtegDaaOD FN FD
thrérice v &l Adrald | d-ot+]

1 RENISCEN edeN; =3\ Ac@DRIRR ;2 #x@ BINDICt N rDuB ke i S RiEjeaadbdield: FA; E

1 UinitedidgismkFri3igKtSbyiiDIGRIA NDING he<cABIDBHEBHRR KOBr2Y&<AF/

1 StémeBNIDH® teGiakAs- iR SE\ide s BitcHDEICH HIREITEHBID -FIEFENE6AOD
WdCEAtsKIDN ARDGHDAS, IAKIDG LSS DEsBR i G I+FA+:N

G+dth DAAYKEtRG: REPAHFCIC2BD$#D" gAvest+

R DR Verial| DrERNR RS FIeATA+

Pulfunnol-ddosSi Ziiaree" BEserWB-HrhelastD e cs”

WideSDIfE-atDY S Nativ

25 7602= HOEH (€

DDH iR D)’

Upgeresfeinnets
Biggiaraxpef i (BWEferessBD
) ezvee— Cee %D Go] expES e
Fm_tm,h_ésq;,, ,.A.|Cig.||9 3 mg )
%%, - 2S=<le+4
- Aerkoting
Mid“furnel
) (ergagermers-SID
., \ Dsanie [EHreislatercs VidmaiMeD SHUEABR)
T \ “ola R Celic Mereotag selaractingoo
%
. & VismayM
B Srtmerce rSTNGaHIoG- %o
B&itStt-funnal
[E(Cr g "
PHiGD (t2epBitig-SapRrer v
saHsch
Critich\ORGxitlzed-IBHERYN#VE
ReidKtizeMBY %/ DPBURVE
B UnMdERPGorifizec FVTDIGABITXI) "#ve

1£3)



DEPT.

DGloGrEBMINAIDAONR DA, EF6E,<GA EG
MicbAERVEEHYDEOSDEREIRE2E DG

DI6RIABASAGYBBOE Kred TG T @YROYEGRaEREECIES GG 0% <G
EAY, BUDG 016 CIESI@E. GOMESRE GO 0o 2GDRASE EEGRBEE0%G
IMﬁMG@@W&%/@EG#@‘lW@%@&@@%JEW@WE@%@@Q&G+ADG

e@umﬁno@/@pﬂ@@emfm@@ea Aﬁﬂﬁ@@{w@* GO TIRR |
sOLUSHEGO GHESN0pNGHiI6 SED BKBMWE Qs(al-lb@gi@ﬂmﬂ-marl@l&(@ WI® act
fastrenGtilfake SHiffcrencetBls Gebr GWHEDIERT® Gi@k&EBG|thBSILoNG@DG

@ OrEi7t DG G NSO Kty ADEGACTIMEHRYOY MEBAGICIDGHE/AB@)E, BHEA,G
@A+ E)ED 0% 0 BeMBE@D0%<

BGUGL = APEEIRG A B O @IG HEAS O B SOVa CEDARDSE {AGRABE G th G;*0%G
DEeEDOGAIADRBBAOBN EGOCKADGOAit- 4 6rd4B B ERER@HBIDS  OBREERG

<0 ABEF@N0@; Y64 @ . COE G @2 OSPER 0vEGKeSIGeE, 1ABESGRERIRTE G

O ERBND TG0 In G Tea EReNOEHES DM G At ES Y BBHE NS SEC 2GEtY#G0@G
ENb|E GH@ GG @b EYOIE BR Kk 6/ epSABGHTDDRRMHIEE GNAGEDG0, AL +

RO O@RAGE @jing, SPOGHcksGiptimi X8 @ ih § GEIDRABBEM@MOEND 'GAD3G
ISEMHEHSDECRAED 3PHS D sid S HENDEFREDD@GAMerpo RBER. & @;

SER A B0YHBERT Y KIBDAG @ iHEary ASH @ 5464y B ArEBA3HEBA, DE<<*D5
RYecYiitiRH CaEA Y ROGHEEED EXBErts BB E fas@r@n SRR B FmiIDeEraGedIeS0ES* E<G
BB GORERCRESeDHRRESERR GO%EGK>$I

Reb G 06 (Goseed{avi(YoursteciGliptay aiakt our/competitibh G
Witcsimirat Gaikéting budie (/i Gther/indsketing btivGitiés.

B0 #kEONYTRERO @083 " MIZREK0

rq



DEPT.

VRTFTQNELIWMTREKMOBL&EKISMKR BRRIHF MATEN BIUMIEE W FISIFIMR

%}(‘& I $ m& #d@t \ENABI SNAUERIWPEIH

I S\AEE PIE

P& i Reters s@gen) ity s&than&HWa.annually, our Fgsedich)&$oks the
miakiteRSF B¢ funél isdtidRPpedSpacEfipe for th&proficilyve hafifsser & win. SEPMKQNRIUME
A& rieNti6ned @alif)&-this Eepart;1Bany marketersdgricBSthEsHIEI tién &ftiee . IGIFWTEMZMIMUA gy o T
BUY@rHBuIEY, iNEIR) BB Shat-)En&gals in the btstré finn&|. JBhistp@oach RO

may"rsake fidpnesal St$&Pepy&bHBH&se marketers will&vebtually ex)sfust
el ¢kt demEhrdbp &2 tial idhti&d-H&w buyers kFemain.

MIEQNRIGUME
LMy BMISUF&A&

SERANGHHUE

|18 & "r& O KESR) &otb LIS & 0% r mEldle Bunnel c-effectigety, ed@nsider %\ WHEAND: UNERM

leantngiato orgyived anrent Bsadie)$the questionygant Hdsitati@rie'gour % RETZMEI WVMFINE  rvtisnkerigiuG
ptefitisl Huy&rs-&ase &g thefr, dedsion-making prodp&sh S&ribgith)-\dser
feedBackebobBsitedpage)&ba)dongadd(surveys of exiiding g)iBte)&dr&to . DRETANO

#ngsrstshd@he)rdtisio clitérig, and build digestibl& shareab danteseabout RQUATMKCR v roe@yIFIUG

M #6u &R gs&her!npeds-Ehsi&rmihate this conterfidb rotigh yicirbég, ' J\;’gfﬁgﬁ‘“&zﬁ MURS

yockl chagnéls, &t ai&eo rbre &ffectively convel$deads a&t teduce CAC. BNEES:

CHitically' pribritize& 63v& 50%)
Privéitize& 30% &,&200)

B underptidritized 69n20B0Y%)

Bro®v&lT Miérk&Bng B&BaBIR023 Iny@st DC
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Vid P& aDdHuSBILK

SAV! “G35M budget —

_ IPPLAE CGOTT EBlIZXEFREEI0)y!

gve serhusdbnalBngslatrdss tHe' fueheel $r marketers irf the &HV'@88M"
bud§et rénge. Bbwkver]the middlé ferdtel iS cuttebt)y béing championed by"&o" BIRNTQRIPP
dolevdctivity @uid s éal’ With SorBchagliars on'#8ingle channel]'ydu will DIGIHTEBRBIGX LR
quitkNBre@et?a poitt of dimdBishing returns. To divelsify] ingd@)[s8tatd$riore BRI AR Paasside
Bganit Boehdband infiuirid@emarketing]'dptimixe ysur SEQ'fTHQ®orint]'a6d' 9 ,
engagedyvur abtienc# vbthdse'shatnels with relevant'lbngfedm contentC %% é%% % gALHOal ZW ‘l"l”:‘fl:u

| o T %% wgseD
Coy#paniés in thistspgmest impletely overlook CB(Q,"dgspité héavily % '%+ A (PG aPTBINI 8"
investingin Gatd #amic through SEM. itha sigrifieahiSportionsf your budget A T\ e BHISATICRXA

atldgated t8/atPeadting @selrd 8 your site]implementing CRO'will efisurg"your
effbri®odren’t B8ing Wasted. Bi"eR@trple] Wedhdthdclient'With"sttong web

tgafficrbut they stiutyfe)d $O Gapturt lelds when visitors 1atded orsthelr site. SauoRNaS
THrrol#h cohsistent REZtestirg$o 'dive ftore Bhgagerhent and testing G;;t&ﬂ%;; "
differept lariifitig page elements] DEPHS Hicredéc'ddep® Edpture by 05%. Bg;ﬂo Mige

“Igrioning the middle funnel is short-sighted.
You're only surviving crie montn at a time and
you géren’t builcing wvour bran: for long-term
Success.”

— . JOWOO Lee Caitissty PHdsitizet LOVBHF0%)

V2 of I *L'C-)g rated Media and Planning mridritiyetl £80%"-"49%)
DEPT® B uneyssoritized U 30%)

Growth Marketing Report 2023 N
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Over $5M budget

Mnally, @arkeaters with over $8M annual budget have @uch @ore balance
acrdiss the Binnelt.unsurprisingly, they havelthe strongest @ix since they are
léss cohstrained by budget:However, the @ore channels you have in your
Marketing @ix, the @ore you neled a strong @elsure@ent plan, attribution
@ethodology, and dtatistically-significant Brecdsting?*

By inVesting in quantiB/ing the incre@ental revenue driven by each activity,
the doints oBdi@inishing!returns, and the i@pactis oBlatency and!seasonality,
youdl alwayk know whkere to invest your next dollar r the @axiuf@ i@ pact on
your botto@ lineHvor one PERI® client, a leadlng storage co@pany, our MMM
@ethodology uncovered that leads 8o progra@@atic display were @ore
likely to convert 8o@ qudtes td orders than other channels that were driving
@ore qudtes+Fhe client& legacy attribution @odel had undervalued upper-
Binnel and @id-3unnel aldsl contribution to the botto@ line+Fhlese imsights
helped thef® rebalance their @edia @ix to opti@ize towards lead quality and
revenue, not just the total volu@e oBgudtes*

Nor @arketers working with larger budgets, tHid is the ti@e to Biture-proo8H
your progra@ with a strong data Boundation so you can be prepared &rH

a urky Biture oBdigital @ebsure@ent, 8o cookieldss ecdsykte@s to Ao
driven ad ca@paigns)

Growth Marketing Report 2023 fovest
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Progressing in your growth marketing journey
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Plattir¥ ol pdse 6n
trRRCYalviH MaBketing
M4tdrity Index™

&rotVtd harleBrR)os a Perns-%s yut brand learns$Hard Abobeyosr
audichce ard idgal$enrelendx,'ydd ove further alon§ tedgtodvth mérketing
pafitold HeIp nidrketers epigerstarsd how well they putkjiaivih market¥ed into
priacti & dvedde BStotkld lir S rowtd Marketing MaturityBind&&” (GMMI™).,

TIH&.GKIMI™ $0alBbt&&Vow Belfcafripanies have incorpotat@dgpoith
mMark8tifghintbeaelr opératiggnodds. It assesses thegr effectiBedhess at
exec Bing!'geowth $laketBigdprit®iples and their abilitptaddapss disrutive
téchmtogies, riarkeR tRH#Uds, a¥td Sothpetitors. We evaludtesix "pHIS” to
meaB AW $ IFrandisyputding gdwth marketing int®edctidh.

&roovth Marlgetipfg' Begsort 2023 Dperétionalize

Bloieh kot S PGS "Fp S’

t. Strategi® dpprgach

2..Datafmana@éBent Sactivation

g..Managémént buy-in

4..In-Bous&'reddurces

E..Agetidy sUpport

6..Integrésediustomettpxperience

D8R UtE ke edctive dpprach

N asPposr marRetingstrdtegy, or are
youbgbh stariyere-ev8ludting and
eptimiZng Wur strategy?

At&Yobtracking velidatd point
thougis2tobhist nedsurement
sys&GiSad b8 Ypurklath Bve in
sitees?

Hol8 ridch%l Sood tob/ct réceive
fien$ Yol bexeciduebor mahagement
team?

Do UIEVE dedickitead reEspubces in
eddh didital m@rkeéting specialty?

Do Ul $andsh dgehctB o minage
startda®ité profsets,wsdo goutthive a
sin§le paBtn&H ¥t codbdinated
strategies?

At& Yo dbLteathg ffuid, spafhless, and
efe®ing expeaEhue$ior your
Bustotriers?
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GroBtN 1@k NadRBSKY

GMMI™NIBWeK
DEsrapIaXs
B
T rsfosaKs
4
H@BFMM
B
ﬂha{mr/
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Dag@ard
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RBFAB@EIHEK Gwth
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P& TEA] 5K
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Levisl S(NPerformers:
B8BRINEHCNBKINHKe HKallis BetkiBNESMIKBIR4SGrbBIRKEFR 1) PAN ;i bISUENHASN
FOIRY KB ESCRLKBHSS Kixat; 8\ DNDLK P 6 A5ENEHDHEHE RO BANSBEKN)*N
REGHNIBBINGBI@RKOH SUNPRIIHE HSRRICIMIBEE) STRNIEIG i SKNMBSAHTINKNK ;8 *N
PSSR BRNCKE GG SigEs. Hi<thidhy N Sk biSi4: CASMBEEOMBHIoBNK IIFMSC<NH84GN
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A5 GIHRERIE$ NBIKE8S<"

Levisl M(NTPansformers:
BBPBNGHCNY &K NGB &SI MIEUBIGN b d ik HENSERTHBK] WHU AR SHMNEPCAGKEN
BXHBEHBRKINIBCIN gdbls (N 55K 1@ NEdR) B SERRS AN 546N $3hteGH, CK.*

Levhll 18 (NBdSOBIathi(e)A- Disruptors:

BBAPRIINCHCNSBENHICHBEH tHR.IN D EBN I KICS GBI KNING K+ 2BI6BK$C'L
NG Gkt baN: BIKNGADCESYA P TGGJI 84 5§ OB N .84
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WVhé&re marketers like you rank 2023 Overall GMMI™ |evels

Ve dskedl respéihtientsitb self-assess themselves in edgh Bf thé six
pillads, then dggre@ated thdir scores to determine the@lcurrent growth 8%
harketing naturky level. Ristuptor

Fwokkeyltrendis emerged 'to show that organizations arel @b padivig
growlth mérketing:

7 Mokg marketer§ate TraKsformers and Disruptors than e2iFbe\dte, T34
withZ41 9% self-assessiRglas Pra@stmers (vs. 39% lastEyear) ¥ad 8% 4% Challenger
séifHtassessiglas Rs@pdors B/s,2% last year). Frakstdrmer

7 Fhelhtajoity is ristdglin B@turity. Most respondents were
Frafstdrmerktlieis yearBviGilé last year, most were Pérform@ng.

UltimdE8lyOwe’re sebling thabn@@t#eters are becomingunoté mature in
their glowth DdrkEt@g jobrreysa2ast year, when 594 bf respondents
werk B Rérfobned or belbw, theFe were more Transforthersl #dDisruptors
than Ehe ye@r iorior. DEspite th€challenges associatéd witE@day’s
€2ohb@ @ dlimdteRhe fufure digrowth marketing is bright.

%%
Pé&rformer
BN Zspgatd.
CBIfehgtot
Parfeormiéot
TrSnefdivadr
Bl oidygdert

Growth Marketing Report 2023 Operationalize
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Develop an integrated customer
experience to grow revenue

Incorpothtihg thd threé growth drivers — strategy and planning, data and
ang@lytics, and-cre&tive"- into your marketing stratey is a né&cessary step to
create a seamless custor®er experience, allowing your #rand to stand out and
trily crezfie “btand ehampions.”

When DEPT® wbrked with Patagonia tb develop their new e-commerce
platforen, we blended/content strategy, audience and UX regearch, and
engaging creative elemehts into one unified methodolo§ylThis resulted in a
consistent uset exper¥énce that tells a brand story at egeryltouéh point,
helping Patagonia'$a&venuerow by 25% since the platform’d launch.

Rndyour grodwth maketing maturity
level%nd bulld a path to disruption

Refady to&ake ybut' growlh marketing to the next levet? DEPT®’S
cortiprehersive growth marketing assessment will give §ou v8tuabldinsights
int& your currefat miat&ity and help you discover new opportkiniti&s. Our team
df grbwth strategigts will uide you through the procéks, h&lping/gou identify
gour strehgths,'weakn&36edyYand current GMMI™ level. Rebch out/to one of our
dedicatéd growth&tratefsts today to see if you quali&Z

Brotvdh Marketing Report 2023 Bperat®nalize
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Retall

Overviedffindings
Gr&witB, marketingrunderstanding}3t0%
Gr&wtB, mark@ting mindset}34¢

Rridritizgd@étivities
Bid&8-argra&dB, Digitad expeBenrcé pBRformss PaiE3sokjal, E-commercd32
Pai®@ seat®3, DataZnBamalytid3+CreaB8e Strategyfnd planning

Utdertptioritisd8@eétivities

PgramniBRic, Dispi83-63¥8ativeRBBmerdg@ngB@dia, OORZNBDOORESBODI3
e&nte)rmarBeting ESED E3nflueBger marketing EDrgali&sodal midia E3
Displ&® retargeting EDispid@y remarBeting EBRD

GMIMBY Btrgnrgths
In#Bo B edesBurces B3ntegr8ted.clBstomes experience E3@aragewent buy-in

ChMMBMIVelzgd Bt Lilgv
Strate’pc &pptdach EData3dranagedreBralid &c8ivation E\geBcy&suppory

Performers Transformers

Laggards

Cnallengers

Growth Marketing Report 2023 Mavigating your vertical

Disruntors

R&VE Retdibmarket@s &3an improve

Rl@&:30Bdat@ elfph@sis<2
o8 'SEQD t8loffs8SEBS costS

O¢hi[@Soth 8r retaiBas oVeBnyedB3n SBM, clicks
Be&oB\& nBore &xE8NsB&. B&ild odit your SEO
fR&tpriBd estabhi3&yBur&a&tharityBwith multiple3
sRo8s &vtBe TERP, incRedSng HEXliR&lhood of
gett3rig3he AiCBBer SoBpetdardXtii3 will also
BE&EsI3y&UB GualB &S cagL soyEBtings, iBhgroving your3
pai8HCRCE3. BRyB&r orgadic cdntedvt rdrB3 higher,
Yo 3 e scaleb&ck inv8s&iBiént on lower-
pesfor@&ng &r ikw-c&rpalitiof SEM terms;
abskbdi#h @ traf3c MBth3SEB &eBs yollreinvest
INE@ &08e, Ppdctf@ tests.

Enhanée3tha;eBondrBerce pLperience
bIS@iat@g oM A V5

NearBrathir8i8oBretailds okt tBeyAre ineffective
atdusiBgitheir first-parkB @da & perl8shalize the
cugfoBner eXgrience, pteved#ng &&Em from
achieVvax@ &golia&dyetomnischannel experience63
Hé&B IimmMagive 8&&eni&to fActichldd® checkouts,
Yo 3 cadordy deBvy& & worl Bk S8 8 if your
cusioiBarg>t&havdor 23l 8ta 3HaBAhe B&dtt of

Yo strategy.

Gvinr Gy dipixBdane

OBrga8aHgh v s ré8tail markedskis3ar& ndt prioritizing
displ@gy 4dveBiShBir-aBg Sa&ge of BBE&unnel. Avoid
HhEKSpralraBdplay’ KpH324ch by trafficlk3rp&8ugh
E2ap B9 MaBdger 3603&8Breat8highbytargdted

nurtGrés3fér gaur petehtiaBbu@etkdsing Floodlight3

ta BB CGHSBMbN &t % Bf detdiked aBdiehce insightsB3

dynadnic CrBative, an@ dedupesd feguency control
wiB pa3ktB&M ®wed thé3ini3h #8e3/dth a consistens
expergengé a3@8eryjourfey stage.

Sudymiandlybiir inrh8aserEsearces
wilB@ Brdsh)3et 8F 8yés-

Aé&cordi®ig&opur Barveylretail MatkeBers prevall
Wh2rBitc i3r&3 #Bthe ¢8&r8jkh 8f h&ir3n-house
markeding re68Hirdes3mut ev@rri®ksar teams can
mid#tB & foR&tIar 3he Brée3 WHEBANhRY’ ve been
i13a3amilraBehirordsiad - todng. €&nsid@eBathird-
Far® perspective3&B&lp3/&BsgAB néw
&pgorturitties uk& Pir yB3r data, &specially in
arBe&dhomh& dagvnturn.
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Financial Services

ovawisybaffindings-
Growth m&r&etirsg @nderstanding: 89
Growth mériketig mindset: 18%

Priorixed dCUMHRS

Yideoti$é atdio / Digital eMpEriehce platforms / Display-/JPrdeffammatéc / Paid
soctald CoRtent mfzkEftng~+ E-6ommerce / Paid search ] Di%play retargeting /
Pispayremarkptingy/ Déta and analytics / Strateg%pn® plannir@ / Creative

Unhdencpriont|Zetl HOENNS—
CBY ~Native[F EmeérgingvaedidwOohgnd DOOH / SVOD #3JkEG ¥ Organic social
m6édia i/HrflueRcer matkating / CRO

GMMI™ Sienfyths
Iz-IBous& resaurcel8 Slnfegrated customer experience

GMMI™ Av¥agsarhelow
Bge¥chsuppprt D&ta ntanagement and activation / Man&gel$at buy-in /
Strategicrapproach

GVIMI™ Breakdown

Laggards shallengers Perfcrmers iransformers

Growth Marketing Report 2023 Navigeating your vertical

Disruptors

How Finandtal Serviees marketers can improve

SiviERgIR & TSRy IR rdlir
Huiden6ass rhivior Shifts

FinSErv marketers inves®the least in strategy
aéd plankin@g compared to the other growth
@rivers. Sk You t9pidalllf fac® mof regulations,
Y06 Fist haBe a@igtailedduntdie¥standing of your
targ&baudiénce@nd ktheir #igital behaviors —
espetally when thedr financial decisions change
in & dowk&tbnomy.

Exglers ths pevierof GROfor maxinlin
1&hd Uity

WhetBe®your conveision process begins with
le@ds, ingdirids, or $ighkps, most FinServ
cbmpanies$ havesto $falancedlead volume with lead
kfialiRespelially ib régulated séctors like lendindd
banRirgjFand@nore@wstroffgHCRO program for
FinServ VviAll optimi2e against k#ality idicaors, not
j@sttmore coflversi@astE&pecially if youre afted
with the right toolsY

Taphntdrticpodrena| garagpcial
rElatiaraiiSé

Finandib$influencers are growing to triple the rates:
¢ othé&btypdstdinfluencersysdt FinSérébrands are
dmong the last tblifivedt in influencer marketing.
Financks ¢4 IseScary)dud users are building
relationshif$s &ith trusted voices in this space to
helpRikemFmak& smarter decisions; sa¥vl marketers
will taBe ad¥hntage of #his to create trust with
potensiaFcustomers.

Skap-follar¥indihé|pack

FinSErv marketérslweg the most balanced vertical
acrossithe Rudnel, bt also the most prone to
investing i oBersatdtabedl channels — unsurprising
for a Ypicatly risk-avess&Madstry. Buit the early
biBd gets #i& wdrm, sofpushing into emerging
média IBRBAIRVR, or even nidwrsocial platforms can
be the ¥op waéy $oldt&nd ot froh the competition.
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OyverviRr3t fiadings
Giowdbrharkgind und@®Sanding: 40%
GiowdbrharkelBg miBdset: 139

RrigritizetBactivities

¥id&o and&@dio / Naf)j\de3/ Displans# €3\8/ Paid so&& £ BecbrB8erce / Paid
sdathd/ Display réBarg®iBg / Displal 6ena@&8rd / .L8ative / Data éhd
analy38i8s¥Y Rrateyyy and planning

UtidgoprigritizetBactivities

Digitad é@perieBcerdétdadms / Plogtaitm&did / OOMZn8 DOOM3:$®0OD3J:3
Bi&@af m&8iad OBjani@tso8i8kmedid X Content marke88@/ SED /
BfluedBérimad&tng / CRD

CMMIEY Birestyths
B-hoB3de res@uBSe 81 InB=grétE’i@udtomer experience

SBIMI* RVE3E 8T Below
Byency $upPort / Datzem8réagenseni and:act®étién /. Btanagement buy-in /3
Stra8e@ichpproach

GIVMI™ Siraakdown

Laggards Challengers Pericrmers Transformers

Growth iMarketing Report 2023 Nevigating your vertical

Disruptors

MO%/ BRI drketd8 £an improve

Bl HBOOtSIB(1AdBievam with
6rganie el (Fofitent

Tedbrharkédr8*are R 3sing od3he Bttom funnel
t8captde qBilckBwaBis, Butlrisk 83crdicing long-teft3
gaids By-foB83sihg dn 4i68rt-teBH JacHB8s. Investing
irBalBasp8ctd M or§anBIEG, erganic social, and3
eontdht) r8sBits iB eoBtedt thaBwall continue to

lacB FHrhpre8sidnd 8itd 8ngagednent sustainably
QMY 16n3e, BotJust diBaPp&aBas3sadh as you turn off3
th& &l ddllars.

EXtracBIbBen/BRT (Rivt SO URREC

Ted6rharkétarl3.gre BRe3tiBY3I@le a3 the widest
ehandd s@&ads)fithe 8eBtitdlsdindur survey, but3
unbérgriari83mBCRA ledB)s therB vulnerable.
HEHithoBtd Li@loBs te88riBRr63ra3m B BacABip their
Inflavations3n3reitAeguisitBm chd@held, these
paB)l. vididrs3vBl e Burrd=8 off Bylon-site frictior8
befdse fon&rting.

RéBatte b (Bhg/ysudsnidelSfuhnel

Tedbrharkexdr3 ard tha.lpas?.iBvel36d in the middle3
dBth&funidel, cBBisB@goBtBn8ssdutdn the full
bené&fiBofi®yr BivestBrers 81 €18 and other
yidea/zddio 8raAnn@ls. GredteclisBomized nurtures
ba8ed@"an3vhaBcoBtelB tIBs@seBwas exposed to,
addre83inglideir hedtaBionsg&hd @Rishing them
thio8¢8 #& corisid8ratiBnPhdde t@avoid wasting
tho8e3d dollars.

KeEp fals BRptitebat0B46A 864
thte3gcean

Tedrsh@netitBe hijhest coBcemtBation at the top
oBth&EMMI™36atliri8y &)BE:3f Y@i6camBeBtion is
thE vV oBalkh36dh mBkgter3 hdve to keep
jEmphBathew e8o8)E8ns iB Al, deial trends, etc3
But3dor86mistaka tri 3eed*to3hoeast with a
§dn3e8f w8 a®le: itSbeli2rdd “de thedest
08 3 plathsm harBtile 8r8t & USe it.”
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PR3 Chal)drgd€y-rVihe economy,
niyKet&ighustetrategically invest
h-{heir brghil(te gtay ahead.

As Kol E(batitons Sca)é.doW# their marketing effors;y&u have the
Opp@(niifylio sind-@uylBy wvastivg4n supportive growth) driver&lfot just

el #itio A tétics g du-dah &Ppittinud&o grow your Bustnéds, yegertlegs-of the
EeoONomy.

Theo ROkt Lhs(repdid) we §8-3&én how the economy hastitipacty@marketing
hEOHEDS -Hare)dlk)dor8e-Of du eyararching recommen@dtiorts Hageéd-on this
yedr-s&urvey:

1. O@r&ruEtiookiripaliddd: BOnBsa&(lice your futurp 5RIEGEBHEes-H¥ being
SHgBERighted Pulling-Back. D@ your marketing effor{$-whei )dlyprg Jreed the
MqsY gotivinging Wil meddtivaly inact your marketing.progrgnr in-the long
r&n, diridighing 8ve( e potéimiadathd(the acquisitiin/of) &l ¢ystomers.

2.90006 Y(let gromkh-di{vérs (strategy and planning, dqta and(@thlytics, and
Chddt)ve){8l( Jo thie)vwiayside 1& fver of pumping mbyefi(itd &&digition
thadnéldSorlyb(B(shott ite¥m)gdirfsMill evaporate oyef#ime.

3.9petgify Rour. Warkabg Jyp&9.ineéét buyers across-he énr&iogurney and
Cayv&eul)(rbrket shre/in) (&6 ephpetitive environmi(its. By &fléfaulting to
thdspthe)dhdnn&ls'ay (gt edampetitibn, especially in(theé(fotoin-fidnel, you
Mids ¢he ChghtE-t1Ese)r youfself)dpart and leave a ldgtingtimpiddsiondan your
d&ud)eince.

TaKe-the (Gro)ith-Naykeding Asd&sment and discover whefe#tgliGvést your
digital méketing-db)lars/Basell®nr your marketing b&dyet? Fil€{-dut/&oew your
bradd stahd&in yEtir ver&ic# and-Uriveil growth oppb(@utfids and(wer$ical-
Spegificaristgite that wii)(-s&-ya apdnt from the Yoni@titichlThis
gordpl{mehidiy s &itHg exdlusively reserved for-3eleGct8gwalfying
gomipanigg. Faka HiTi(st dtep(towards growth and $th&du & ya))r free
dsbadsnt€nt today.

Growth#aryetiFkpREport 2023 CYAdHision

ABOELIS

We.pred/ pighe@ting teehh@togy.afid marketing servicEs'€¢dmpany that
Chetes ®(R)-tor e d )OI "Ekplerierdeds for brands s&th Bs/Gpagle, KFC,
Phitifis, &udi Avitdh/ Rafagonia) eBay and more. Our-{ramo22280&+#(igital
Spegiaigis acrasI2BO+|Goatibnms' b d @ontinents deliwvpis#ioneering work
bn-a/glkdba)-stale Mi(th&) B&WBgua)eYHure. We are comiff)itfed#o-making a
pastietimifact o thie phera2ig-sipce 2021 have bpentlna)y@(Neutral
and B-CEpoydtich) certified.

Uyelisgite
COMEAL us
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